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INTRODUCTION

Are you feeling the itch to refresh your inbound marketing campaigns, but unsure where to begin?
Inbound is all about publishing helpful and interesting content your audience wants to consume, but
with the infinite number of approaches and ever-increasing creative standards, the possibilities of how
your campaigns might take shape can be overwhelming.

Tohelpgetthei nspi ration fl owi ng, voktdlyenviabl@imbbuadcnmarkaling3 2 exampl es

Whether you want to rethink your approachtos oc i a |l medi a, e ma icuratedmp-notbhh oggi ng, wedve
examples to expand your thinking. Or, perhaps you are ready to experiment with a new medium for your

content. Explore the video and microsite chapters to discover what the leaders in multimedia marketing

are creating to share their story.

While w e 6 inaduded the industry each enviable brand is operating in, d o nséay confined within
your vertical. This guide is all about taking a step outside of your niche to expand how you think
about inbound marketing.

But before we dive in, a warning. While some may say that copying is the highest form of flattery, see
these examples as a means to your content genius, not the exact playbook. Keep your own persona
and product in mind, and let the overarching strategy behind each example prompt your
brainstorming. You might be surprised how an international supermarket could inspire your insurance
f i rmadketing, or how a backpack retailer could make you rethink content for your SaasS startup.
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Starbucks was an early adopter of social media, and today continues
to use beautiful visuals to give customers the longing for a warm cup
of coffee. But aside from their photography, St a r b Bacebmlopage
includes a myriad of extra features including job postings, contests,
and even an international app. C a ngéttthat latte out of your head?

STA R B U C KS Nexttimey o u 6 rthe goptaest out the store locator embedded right in
their Facebook page.
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to help them live.

StJude Childrenb6s Researnhepowdiofspi t al understands
social media to raise awareness for a charitable cause. St. J ud e 6 s

Facebook pagef eat ur e s lauttoi drectlyaom tked cover

photo to make the process as easy as possible. Toencourage

S I J U D E donating, St. Jude uses touching stories and photos of the children
- they support to connect givers with the heart of the organization.
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1,212 likes

chobani Saying -~ ! to Thursday with a
spinach + mango + chia + Chobani
smoothie. #yum #madewithchobani

cathy_lemontreedwelling So delicious!!
aggiek99 @misslinka

haleysouthey 2= 2
buensaboradventure Delicious!
thatworkinglife © @ ey

laurenrtruong @adventuresofanneimal
breakfast for Saturday

cindeebe @melfletch

ideocio @richarddeocio | bet Nina would
love this!

sgarofoli @haysohr yum
coopaly
olivianye @ericanye811 yum?

When you have an extensive catalog of products, the potential for
visual marketing is endless. But what about when you specialize in
one product? Chobani is an excellent example of diverse photography
for a single, simple item: a spoonful of yogurt. CheckoutCh obani 6 s
Instagram to browse colorful photos of fruit salads, pineapple
C H O BA N I smoothies, and frosted pumpkin cookies. You too might begin

- c experimenting with all the tasty possibilities of greek yogurt.
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Therei s nothing quite Instagramademuns chel Suppl yods
Between mountaintop views and chaotic city streets, each one of their

H E R S C H E L breathtaking photos communicates a story of travel and exploration.
The best part? MostofHe r s ¢ h e | pdsts pome dirdctly from
their customers. By tracking the #WellTravelled hashtag, Herschel
S U P P LY C O Supply has cultivated a community of followers and adventure-seeking
] artists. Warning: Overwhelming feelings of wanderlust may result
immediately after following.

'5. CléldSource 3
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THINGS

TODOWITHR N\
YOUR KIDS s ki
.ESIDES Summer I‘un
To-D t
WA TC»H ING T fo?Pres?ho{;T:rss!

JHESOMNE
2 STARS FAMILY

o J) o BONDlNG

IDEAS FQR FALL-

Evenify o u 6 r & the iebound marketingspace,y oubéve probably
figured out the cardinal rule: Be helpful. As opposed to the intrusive

S EW I C K L E Y nature of outbound marketing, inbound gains the trust of potential
customers by creating content the audience actually wants. Check out
the Pinterest account of Sewickley Academy, a college preparatory
ACA D E I\/I Y school in Pennsylvania, for an impressive collection of helpful content
geared toward helping parents through one of the hardest decisions
they have to make: where to send their child to school.

5 ClétdSource 9
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L.L.BEAN

When your brand has been around since 1912, how do you keep

product marketing fresh? Value the customer over the product. Take

L . L. B PRimtaredtaccount, for example. Instead of posting repetitive

photos of their traditional (but oh-so-comfy) winter boots,L . L. Bean & s
boards feature stunning photos of sunrise hikes and crackling

campfires. With this strategy, L.L.Bean follows Pinterest best practice

by curating boards around the aspirations of their target customer.
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If there is one part of your marketing where you should flaunt a bit of
yourp e r s o n asocia rgedia. TatoB < | Twiltey account is a
prime example. Withthe b r a n d 6 -slrawm daodles of unicorns and

tacos,youobl | feel | i kaefyouroniddielsehoobpened one
notebooks. As quirky as it is, Taco Bell has still established a

I A( : O B E L L consistent brand image. Plus, the b r a nccedtige use of animated
GIFs results in a social strategy you ¢ a rhélg but love.

°§. ClélidSource "
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Finding The
Everlane |
Secret Shop

EachofEver | aneds aamuniswdrk tamesakidavn the barrier
between the customer and their favorite brand. By illustrating the how and
why behind what they do, Everlane provides a window into company culture
and differentiates themselves against similar fashion brands. As recent social
media trends shift away from the public and toward the private, Everlane has

EV E R LA N E done an exceptional job of using Snapchat to send messages to their
customers that feel honest and personal.

'5. ClétdSource 12
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REI 1440 PROJECT

A

CELEBRATING EVERY MINUTE OUTSIDE

D

-

Never realized how amazing fall is!

.

s
:l'?here are 1,440 minutes in a day.

| Let's spend every one of them outside.

“SHARE YOUR PHOTOS USING
#REI1440PROJECT

Or upload a photo here

It's almost time to trade in singletrack for skin tracks
but [@kid_cudighi still has a little more brown pow
shredding to do. #mountainbike #ridethetetons
#mtb #bemorestoked #wydaho #rei1440project
#campvibes #lifebehindbars #bemorestoked

With how busy our lives are these days, | sure do
cherish relaxing moments like this :)
#campingwithdogs #campépix #canon
#WhatGivesYoulife #0utdoorResearch #outdoors
#REI1440PROJECT #rei #arizona #theoutbound
#TeamCanon #apachelake #dogsofinstagram #dog
#relax #lake #wildernessculture #hipcamp
#MountainGirls #justgoshoot #natureaddict
#NeverStopExploring

As you work to raise brand awareness, ofteni tbétter to go a bit off the
beaten path -- even if it means excluding yourself from the largest shopping
day of the year. REI created its fair share social media buzz for Black Friday
2015 as they encouraged shoppers to #0ptOut of their post-turkey trip to the

REI

mall and instead spend the day in nature. Yet, the holiday season is not the
only unique social campaign REI launched. Check out their 1440 Project for
an admirable example of inviting the customer into your social sharing.
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[l forum Sfo  fomie,  Mmne v o Sudne | wstconvenepyon Q @ i ror crow
A Customer-First Approach to Fresh
Hi Megan, Welcome to OPEN Forum! Ideas and Innovative Products

Follow 3 or More Topics Innovation doesn’t mean reinventing the wheel, but it

does mean staying relevant for your customers. These 5

Digital Tools v Marketing & Sales v Social Media Vv Customer Service + Leadership Productivity v tips can help keep your small business on trend.
CashFlow + Hiring & HR  + Financial Analysis + Financing + Taxes + Getting Customers v Jeffrey Schrimmer

Managing Money + Growth Opportunities -+ Strategic Planning + Market Analysis + Planning for Growth +

Building Your Team -+

Follow Topics

Access member exclusive content by

experts in small business.

The American Express OPEN Forum shows how a brand can expand
beyond a traditional blog to create a larger community. OPEN Forum

A I\/I E R I CA N exists to help small businesses grow through original content and a
personalized user experience. Upon subscription, the blog prompts the
reader to choose the focus areas right for them, including productivity,
EX P R E S S leadership, growth opportunities, and much more. Within each post, the
platform makes it easy to follow the author, respond to the content, or dig
deeper into related stories.

'5. CléldSource 15
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CONTENT RESTRICTIONS

Countries in red have enacted laws and countries in blue are considering new laws to restrict what content people can put online.

OILD THE 2
+ %,
© s

% £

HOW IT WORKS

Wy

|
R

Who says B2B marketing has to be boring? Check out Microsoft Stories
and prepare to be impressed. The firstt hi ng youdl | notice is visual
the site. As opposed to following a blog template, each post is customized
with parallax scrolling, animated graphics, and tedious illustrations. Beyond
the design, the writing is reminiscent of feature journalism, packed with
empathetic characters and a personal touch. Despite the immense
I\/I I C R O S O FT resources of a brand like Microsoft, this blog nevertheless sets a high bar

® . for product storytelling.
5. ClolidSource
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BY MODCLOTH

\
\

5 Unbelievable Gifts They'll Never See
Coming

by Anna on 12/02/2015 in Misc

Extraordinary presents for all the anything-but-ordinary

R people on your shopping list.
Read more »

Epic Wrap Battles, Round 1: We Have a
Winner (& 2 DIYs!) i

y Anna on 12/03/2015 in DIY, Lifestyle, Misc

All December, our employees are going head to head in e

battles for present-packing prowess! This week, Head of e
Writing & Social, Natalie, went up against Creative
Director, Joe in a dazzling DIY competition. Now, the

Ify ou dr e iofran al-arauncchigh quality blog, look no further
than Story by ModCloth. The fashion retailer knows their personawell
and consistently publishes content with a unique and witty voice. The
blog is broken down by categories and subcategories to make it easy
for readers to locate evergreen content. While the design follows a
I\/I O D C L OT H traditional blog layout, the color scheme, icons, and pinnable images

add up to a pleasant user experience.
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’ Subscribe

HOW TO SAVE TIME AND
MONEY WITH MODULAR
DESIGN

HOW TO MANAGE A MARKETPLACE BY INVISION HOW TO QUICKLY CREATE A
PROJECT AS A CLIENT —GOODS MADE FOR POWERFUL SURVEY
DESIGNERS, BY DESIGNERS

An excerpt from Authentic Form & Surveys are great for quickly collecting

Function’s ebook, Partnering for We've partnered with some of the best large amounts of data about your

Success, which examines the designers in the world to bring you a users. At Envato, our design team
relationship between organizations gorgeous line of limited edition t-shirts creates surveys so we can gain
needing work done and the agencies and art prints. valuable insight about the way

used to execute the work. people...

While you would expect the blog from a prototyping platform to have
exceptional design, i tnétsimply looks that makes this blog stand out.
Instead of always featuring the product, | n Vi scbntent énarketing
focuses on the passion for creation every designer shares. The blog

maintains a loyal audience by publishing deep-dive posts around
I N VI S I O N common pain points designers feel, and reflecting back on the big
picture goals of their work. BAumd of course, the

'5. CléldSource 18
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TESCO iving

Life Hacks Saving Money

Making & Doing

How to make limoncello

Make a batch of this after-dinner liqueur
using our easy step-by-step recipe. It's the
perfect edible gift to make for friends and
family this Christmas.

TESCO

Team

oudSource
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Making & Doing Home & Garden Health & Wellbeing Competitions

Search

Making & Doing
How to make daisy bunting

Get crafty with the kids with this simple idea
to decorate yourhome

< SHARE

Making & Doing

Funny DIY
Christmas gifts to
spark alaugh

Download our printable labels to
create hilarious novelty gifts perfect
for Secret Santa or as stocking fillers.

Home & Garden Making & Doing Making & Doing
How to get the most from How to make arocket This chair covers hack will
your razor launcher change your life
Fed up of buying blades? Help your razor This simple kids’ craftidea will easily keep Transform mismatched dining room chairs
last longer with these four simple steps them entertained on Bonfire Night into stylish identical ones with this brilliant
trick.
< SHARE < SHARE

Based in the UK, Tesco is an international grocery store with a keen
understanding of the helpful nature of inbound marketing. On its blog, Tesco
Living, shoppers can find ideas and inspiration on topics ranging from how to
save money when you go grocery shopping to holiday craft ideas for your

preschooler. The navigability of the blog is among its best features, with a card
user interface organized into six main categories. Click on a post to find a how-
to article complete with ample pictures and easy-to-follow instructions.
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¢\ AUTODESK

® | INE/SHRPE//SPACE

S
ABOUT | AUTHORS | CONTACT | EBOOK ENGUSH )
IDEAS AND INSPIRATION FOR YOUR BUSINESS -

i

P

Marketing for Architects: 7 Not Just Airbnb and Uber: Why W 7
Low- or No-Cost Ways to Manufacturing Is Already a
Elevate Your Small Firm Sharing Economy

MANS | DECEMBER 9 ANDREW ANAGNOST | DECEMBER

=

Prototypes fBF’Is'innipeds: Small-Scale
Manufacturing at The Marine Mammal Center

ERIN HANSON DECEMBER 7, 2015

Lights-Out Manufacturing: Seeing Is Believing: How

Future Fantasy or Good Preconstruction and Lean Data

Business? Are Transforming JE Dunn
Construction

ANDREW WHEELER | DECEMBER
3, 201F EFF LINK | DECEMBER 1, 2015

Mutiny on Four Wheels: How 3 Construction Industry Trends:
BAC Is Redefining Car A Golden Age of Profitability

Since the b | o lauiheh in 2013, software builder Autodesk has received a
lot of buzz for Line//Shape//Space. While the brand focuses on the 3D
printing and engineering niche, the blog expands to a larger audience by
inspiring all businesses with a hand in design. Each post shares pragmatic
business advice in the context of a story, featuring a real and unique

AU TO D ES K example of innovation. In addition to the quality of the content,
Line//Shape//Space uses fascinating imagery to invite readers into each
story.
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TOMS

TOMS

November 29 at 11:32pm - @&

TOMS

Experience Giving and witness the impact of TOMS Shoes first-hand when
you take a virtual journey to Peru. See the incredible work our Giving
Partners are doing and meet some of the children who receive our shoes in

this 360 video.

By sharing the stories of the people the brand supports, TOMS is able to
quickly turn prospects into all-out brand evangelists for their one-for-one
giving model. In their latest piece of visual marketing, TOMS uses virtual
reality to take the audience alongside on a giving trip. Drag the frame to get
a 360-degree view of the surroundings. Better yet, tilt your smartphone for a
seamless experience. As more brands discover the possibilities of virtual
reality, expect for this form of video marketing to be around for a while.

22



efgscenci ew

canyon? That too. To experience a unique series of B2C video marketing,
check out G o P r ¥oGTaibe channel. The brand curates videos from its
customers to show just what heights and depths their product can

G O P R O withstand. In addition to featuring the product, the videos also create a
community for GoPro users to share their extreme experiences.

'S, CléldSource

Pink gorilla jumping out of a plane? Check.Bi r d 6 s
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Cambridge University & Hootsuite

W Hootsuite
15252 653 views
4+ Addto @ share  ee More LA

Virgin Media Group & Hootsuite

q Hootsuite

[ ST 15252

CE=3 1,385
4+ Addto @ Share  eee More %2 Po

Successful B2B marketers know the power of the case study. And
especially for brands in the SaaS space, these success stories are often
necessary to share the customizable nature of the product for the user.
Hootsuite, creator of a social media management dashboard, uses
video to highlightt h e i r ¢ perdomalityanreéch case study. Check
out the series on their YouTube channel to see an impressive example
of each part of the video process: interviewing, production, and editing.

24



Except f6f ohe riend who _
gave him a "Chatigel |

kleerexesm % . \
%

X

For this marketing example, you might just need a box of tissues. Entitled
iBest FKldemextdls thedstory of a man who finds companionship
in a dog who shares his same challenges. What makes this piece of
content truly remarkable is the lack of explicit advertising for the brand

K L E E N EX itself. Instead, Kleenex uses its platform and name recognition simply to
share a worthy story and inspire audiences.

'5. ClotidSource 25
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WISTIA

TRATEGY

How Vooza Uses Video to Grow and How Apple Explained Their Watch #WistiaChat Round Two: Producing
With 13 Videos Video on a Team of One

Y o u éxpgect a video hosting platform to excel at video marketing. Yet,i t 6 s
not simply the lighting and lack of jump cuts that makes this an enviable
marketinge x amp | e. Wi st icandists ofseldserace tutorlalsta r y
help businesses create awesome marketing. But before you pass this off as
another set of boring educational videos, take a look. Wi s t doraeditss

helpful, courteous, and honestly, fun to watch. Packed with humor, Wisita

sets an example of engaging writing brands should aspire to emulate.
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EDEKA Weihnachtsclip - #heimkommen

1 EDEKA

E 59,056 38,844,581

=} Addto @ Share  eee More i 191391 B 2000

Commer ci al s totka likéddomnmeriale German supermarket
EDEKA kept this in mind in its Christmas video advertisement, #HeimKommen.
The video tells the story of a grandfather spending the holidays alone. In an act
of desperation to bring his busy children and grandchildren home for the

E D E KA holidays, he € Well, no sense in ruining it for you. Watch the video yourself to
learn why empathy is a vital ingredient in video marketing.

'5. ClétidSource 57
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In partnership with Purina, BuzzFeed has created an adorable video
y 0 uirdrhetiately want to share -- but is it a commercial? This video
shares the first day of bonding between a man and his new puppy.

While the piece does include Purina product placements, the video
P l ' R I NA is so much like a funny BuzzFeed skit that y o upgydbdbly want a
sequel. Good news here. The video links to a multimedia microsite.

'5. CléldSource 28
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He’s Gonna Need a Good Shirt. Connie
Magee. Harrisonburg, Virginia.

Dear Patagonia,

Today is my dear friend Corey’s birthday, and he
got a ratty, dyed, indestructible Patagonia
climbing shirt from me.

‘The shirt belonged to me and my freshly-ex-

boyfriend Mike. 1 say we, because though he
ovwned the shi

“stole/inherited’

climbing partner (note the old-
school tag...this goes back to the early go's). Tt
used to be tan or grey, but somehow it got dyed
purple during  late night drinking incident. No
one remenmbers what the stain on the chest is
from. 1 think my guy was actually wearing this
shirt the first time I saw him in the Gunks and T
kind of knew I was going to fall in love, In my
mind’s eye, Mike is flaking a rope, shy smile, blue
eyes flashing, ready for the next hard line. The
shirt was already old when I met Mike. He'd been
through some major health problems including a
kidney transplant, but he came out resilient,
climbing stronger than ever- just durable. Like
this purple shirt. It is the splash of color in so
‘many memories of hundreds of amazing trips to
the Dacks, White Mountains, Chatty, the Red, the
New, all over Utah, Colorado, Potrero, Spain,
Acadia, Cochise, Wild Iris, Vedauwoo...

It's seen nearly every state in America, late-day
bouldering sessions, trips to five or six countries
and was always one of the key items in the trip
bag. We sometimes negotiated over who got to
wearit. It has survived so many erack climbs, so
many snagey bushwhacks, so many WTF
benighted descents. 1 think one of us was even
wearing it during an unprotected bivy in NC when
the weather turned nasty, we couldn't find the rap
station and we had to wrap up in ropes and leaves

More than just a Frisbee. Kern Ducote.

Baltimore, MD.

“All along the Pacific Crest Trai, this served as my
cutting board, fan, frisbee, and plate. It hit the
ground s few too many times and cracked.
Nothing ductape can't fixt” - Kern

e un e

15 Year Old Fanny. Kacie Lynn.
Chattanooga, TN.

“I've had this fanny pack for 15 years. It's been

with me on the farm, at concerts, everyw!

these stains and bar grime on it could tell their
stories, I'd be in jail. Just kidding!” -Kacie

Matt Looby. With a Little Help From a
Friend. Horseshoe Canyon, AR.

“I tore the seat during the last day of @ bouldering
trip at Stone Fort, TN. I was really bummed since |
loved these red pants, [ asked one of my friends to
patch them up so she used 2 piece of fabric from
2n old pair of pants to patch up the large hole, and
also sewed up the smaller tear. I used them again
for a little bit but they re. So I brought them
in to the Worn Wear wagon and y'all patched them
right up for me! My sending pants are back in

PATAGONIA

dSource
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My Daughter & My Hat. Matt McNally.
Dear Patagonia,

My daughter means everything to me. Even asa
young man I knew that I wanted to be a good
father someday, and that I wanted to raise my kids
with respect for the wilderness. My youth was  bit
topsy turvy...and through all of the hurdles of my
‘parents living two states apart, the wild lands
between Salt Lake and Huntington Beach meant
everything. The long drives with Dad always
meandered through seasides, deserts, and
canyons...delaying the inevitable drop off for just a
fow days longer, The mountains, campfires, and
‘moving waters from Utah to California became the
thread that kept me connected with my family. A
thread that always wore well with time. Just like a
good hat. T have always been a “hat guy.” Asa
bald, bearded, beast nowadays my hats mean even
more to me. I have worn numerous Patagonia and
Black Dismond hats over the years. Each one
getting scemingly grosser than the last. Sweat
stained, torn, broken, battered and loved..just like
me. My little girl loves my hats. She loves the smell
and she loves to make fun of my shiny head
underneath. She loves to steal the: meand
she loves to hold onto them while she rides on my
shoulders as we hike through the Wasatch
Mountains. She laughs almost as beautifully as her
‘mother does. She loves to keep up with her
brother, she loves to sieep on her dog Moses, and
she has the kindest heart you could ever imagine. [
love my daughter, 1 love my son, I love my wife, I
love the wilderness, and [ love this hat.

-Matt

REPAIR IS A
RADICAL ACT

VLo RN VYV ENK

a film about the stories we wear

The drive behind muchof P a t a g onmaikedird $s the Worn Wear
campaign, a program that encourages customers to repair their
damaged outdoor gear rather than buy new items. The heart of the

campaign consists of stories told by actual customers. These narratives

are enhanced with a variety of multimedia elements, including how-to

articles for common clothing repairs, a beautiful Instagram account, and

even a 30-minute documentary. Overall, Patagonia stands out by
sharing customer stories through a nontraditional campaign angle.
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Prudential shows that marketers of any company can excel with

an exciting multimedia approach -- even if your main objective is to
teach people aboutr et i r e me nCth.a I Il ne nigleidettialb , 0
uses videos, quizzes, and other interactive elements to debunk

every excuse a millennial might come up with to avoid thinking
PRl lDENIIAL about retirement. As you explore the microsit

" c if you too are reawakened to the significance of your 401(k).

\). CldlidSource 31
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